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The Lord of the Drinks


If you are from Copenhagen, and you go to the local bar the beer of choice for you will be Tuborg beer. Tuborg is a Danish Brewing company founded in 1873 by Carl Tietgen.  If you live in Europe then Tuborg is your local beer.  In recent years the company has been expanding its advertising to the United states.  In 2008  they became the official beer for the Reading and Leeds music festival.  Later in 2009 they arranged a deal with The Download Festival to be the official beer and to have a dedicated stage named after the beer.  From the small brewery it was in 1873 it has become an empire. 

The Tuborg brewery has recently expanded its advertisement from the music festival into promoting their product through movie spoofs.  Some of the most famous advertisements they have come up with are “Lord of the Rings,” where they show us that the best of the best drink this beer.  There is the Pulp Fiction advertisement where they say “gulp fiction”. They are trying to tell us that a beer this good is real, and you’ll just have to try it to believe them.   One of their most famous advertisements if the Kill Bill advertisement.  In their rendition of the show they say “Kill the Bill”, they are trying to tell us that this beer is cheaper than all of the rest and will help you cut down on your bill.  All of the Tuborg advertisements are very clever.  They use a play on words in order to have the show relate to their product.
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To establish the ethos in this ad, Tuborg began to use famous movies that are well known all through out the world.  They got the patent to use the movies in their ads.  They used these specific movies, because in the past 10 years these movies have had the most impact on our society. People are pack animals,  we tend to follow the crowd.  In order to have us believe that the actors of this movie and even the production crew of these movies use Tuborg as their drink of choice in the corner of all of their advertisements they have a  “lights, camera, action” clip board in the bottom of all of their advertisemnts that says “The official beer of Arena Theaters.” They use a few aspects of the Lord of the Rings movie in their ad.  They make everything in the picture out of beer bottles, but they do not only use the funny pun to make a point.  For any person who has ever seen Lord of the Rings, which is most people in the world they know that in the ad they depict the Evil Eye and they also show Mount Mordore. As they look at this they see the mountain and the eye and power comes to mind.  For those of you who haven’t seen the movie you are missing out, and the advertisement will not have as big of an impact on you.     

This ad uses pathos by appealing to our emotions.  It is a mans nature to want to dominate, and when he see’s this ad it is telling him that “The Lord of the Drinks” choose Tuborg as there beer of Choice.  They also use the Lord of the Rings movie to appeal to us.  The characters in this show are all very honorable men, who are on a quest to do something great, and achieve something no one else has ever done before.  This makes men believe that by drinking this beer they are doing something no man has done before.  They are going on a journey to achieve something great when they choose this beer.  It appeals to us just because of the basic human nature.

They also use logos in order to make the beer much more appealing.  In the “Kill the Bill” ad they are telling us that logically it ,makes more sense to buy Tuborg than any other beer, because not only is it great tasting, but it is cheap.  They are letting us know that you are getting more “bang for your buck.”  In the “gulp fiction” they are letting us know that it is one of the best tasting products out there.  Last of all in the “Lord of the Drinks” advertisement is letting us know that if you drink this, since other men have probably seen this ad they will think highly of you when you order Tuborg to drink at your local bar.  Tuborg is making great strides in america.  It is actually the in the top 15 most drank beer in the United States.  It is because of these ads that they have been able to break through to the general public, but their not stopping there.  Tuborg is working on new flavors of their product.  At the moment they have 31 different flavors.  Almost anyone can find a flavor that suits them.  They are also coming up with new holiday flavors.  

